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(Consumer)

PR E R R
For projects, products and services that targets or empowers
consumer choice or engagement across all markets, including:
Retail; Media; Entertainment; Arts and Culture; Gaming; Tourism;
Banking, Insurance & Finance (retail); Real estate (retail).
Consumer focused industries are fast moving and highly
competitive. Digital innovation enables economic participants to
respond rapidly to market requirements, bypassing limitations
including, for example, production and logistics.

A FFRIF HC-IC

(Inclusions & Community

B SR B Fe ~ AL € 2 FRAE

For projects, products and services that target niche markets in
order to break down the barriers that prevent some members of
the community from fully participating in (and contributing to)

(Industrial)

society.

Services) Innovations may be from: Urban, Rural and Remote Services;
Indigenous services, eLearning & education; Health and Wellbeing;
Sustainability and Environment; NGOs; Disability Sector; Sport.
S C
For solutions that deliver automation through the integration of
systems, technologies and processes for the following sectors
includes but not limited to:

1 ¥&* HCI Agriculture; Mining; Oil & Gas; Energy; Manufacturing;

Construction; Transport; Logistics; Utilities.

Industrial activity is focused on next generation improvement,
supporting the development and competitiveness of the
marketplace. Digital productivity is core to optimising processes,
reducing costs and to developing new product offerings.

7 ¥JR7% HC-BS

(Business Services)

BREFERAmF AWML 2343 %

For solutions that drive and deliver business solutions with high
levels of productivity and competitiveness. These may be solutions
that deliver cross industry functions

Innovations may be from: Banking; Finance; Legal; Accounting;
Architecture; HR; Administrative Services &

Professional Services sectors.




ER

o

FRrg 2 £ JR3% HC-PSG

(Public Sector & Government)

E R Ao UL £ 3l

For services the core value of which is to deliver the digitisation of
citizen services and improve efficiencies in the machinery of
government. Solutions will be developed by all levels of
government or government in collaboration with industry
partners. Only nominations from Government owned or controlled
entities or Government led delivered can apply.

This Award is presented for outstanding ICT innovation dedicated
to delivering improved government service delivery or other Digital
initiatives for the public.
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(Junior Student)

For the most outstanding Digital project undertaken by a student
or group of students who are studying up to/including grade 9.

Generally refers to ICT projects by students involved in formal
education prior to entering a tertiary institution, for example a
university. While this category is generally aimed at secondary
school (junior) student projects, entries from primary schools are
not excluded, though it should be made clear to the primary school
students that the same judging standards and criteria are applied
equally to both primary and secondary school projects.

% ¢ 2 HCSS

(Senior Student)

For the most outstanding Digital project undertaken by a student
or group of students who are in the last three years of secondary
education before college or university.

% &4 HCTS

(Tertiary Student)

This award recognizes the most outstanding project undertaken by
a tertiary (undergraduate) student or a group of students.

Any Information and Communication Technology project or
research performed by a student or a group of students who are
registered as active undergraduate students in a higher-learning
institution, such as college or university during the APICTA Award
competition or within 1 year period from his or her graduation date
by providing proof of graduation certificate during delivery of the
presentation.
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(Start-Up)

FRAAAP(ZEMNT)ERFAIRTE 7 &4 2ICTRIAT R

For outstanding innovation by a company in the start-up phase of

development. The company will have developed an innovative and

potentially superior ICT solution and the company itself is still
considered at the early stage of inception.

In order to be considered for this award, the following criteria must

be met:

v" The company registration date with the Government’s
Company registration must not be more than three (3) years
from the date of the APICTA competition;

v" The individual founder(s) of the company and/or the product
developers must still be a major shareholder(s) of the
company; and

v The company must not be a subsidiary of an established
parent company

FL ¥R CC-RD

(Research & Development)

EHB A FREAAF PRI IREOEESRB(E F
A Lsg )

Any Information and Communication Technology research and
development, conducted by academic, non-academic institutions,
or individuals to create innovative products, processes, and
services. Such innovations are incomplete and yet to be marketed
even though their features and functionalities can be
demonstrated.




(2 ) 3 s * %% Technology : (¥ i #)

S A B

i

BN

4 ##&k? CT-BDA

(Big Data Analytics)

o S <Y R E 3 S

Technology developed which utilizes large volumes of data — both
structured and unstructured that result in strategic analysis and
better decisions. This may include advanced data analytics and
unique algorithms.

It must demonstrate that the datasets are large enough to
necessitate high-level programming skill and statistically defensible
methodologies in order to transform the data asset into something
of value.

A1 RT CT-Al

(Artificial Intelligence)

FEHAIFERT 235 %

Artificial Intelligence (Al) is used to perform operations analogous
to learning and decision making in humans. Examples may include
expert systems, robotics, self-learning or programs for the
perception and recognition of shapes in computer vision systems.

Typically, technologies should address central problems or goals of
Al research include reasoning, knowledge, planning, learning,
natural language processing (communication), perception and the
ability to move and manipulate objects.

FEReRE* CT-I0T

(Internet of Things)

FHFBERT 2 fFAS %

The use of loT technologies for the inter-connectedness of physical
devices to enable solutions to extract data or to create new
information to improve efficiencies, accuracy and/or economic
benefit and reduced human intervention.

These include new methods to enable businesses, governments,
and consumers to connect to their lIoT devices, sensor technology
and smart technology including remotes, dashboards, networks,
gateways, analytics, data storage, and security.




“ g

. « APICTA
I EFEFTHR
+F p . e , ,
i -t ¥ FPrRwER FEFE g4
(1)@ tizd & ((1)&Y FNRE [(1)2019 & 117 1p sy |3 &4 &
N ER EurFs | FARZEXZFEL | A Aagsp
Fiea 22w SRR A SF(ARAEFRAZE 2|2 S F 2 4
(AR A FLAZR 2 & AN BESEPTE | R Y
AT 2 A2 2 1) BE BT EL o T ERrE 2
1) EPFELF QMR R 2 FASEE | (B A 3
g [PEFFTER] S FAEAHEELF A | RES 4 g
x* F2hE o~ (¥ 52 BEAFA -t ¥
| pgaan| asmmes|@upiEasioris |xm-
5o AL PO HEpTE
R | B R BN G
2 (E g A # (7 ATRIF E 0> ik
FAZES A 0 | AN FHARE2AZ LR
FF - rhE | FEEAATA S A FE
L EF) o PATE ~ Eiriey) o
, |OF - FEFAS/ A FLFEF G FLE Ly R T
57

S BTN R AT

2)F 25 FAS/FASERFTRUERT L G- PF L L o
FEM | (VS FRpE A &8 34> 2 égr AR N e PR R R R Y o
AR (QFFASSRA 2 AFAEG 0 ARPAY FARBP RS o
1)+ E*‘B"fg*ﬁ%ﬁﬁf’ﬂ CAREPETFRFA AT B L EAS BN

p.2

o S APICTA £ B fRE rdeil R EFTRETEEHFF TR 4o WES
FRIATRET B TALIATE Y SR

7 # & APICTA Awards 4 % 7 t5 » 763 APICTA 4 84 3 s
RQFERFFEIRCARTRY T ERP EIFE N2E2 P2 5
ﬂ%% P ARE N B 5 APICTA 403 Addint & T i %
PR AT Ao A B RIETARY RBAFTREL <
o 4eiRFERRA_TE & APICTA Awards £ ™ 2 B F 1 0 583

APICTA 4 $4s% o

» GO Smart Awards... % o 4ot Frn T

(-

A




4R &R AR
(- )3F &7 3%
(1) # 2 2FASTBERZE  B- PR LA -

(2) #F &%=k @ www.apicta.tw o
Z)ER LERE GV

| FLER I BT I [T RE RN
Ik 4 MEEY
D24 p 377299 ()
A 5N B ArEm
B ARAPE PR AR RS R EER B B A RER

A B/AF ALl AR A ) 12022 % 27 B 2R B R R AT

InnoServe | & « fid-F i A 0 0 ApMAR & 354 4T ik o httpsi//innoserve.tca.org.tw o

¥ % Ir¥:d
(- )EFiAZR

o F iR A o}%’%‘)" ° ;4‘:
o ? £EP APICTA
Awards

(C)FHF a0 A7E iR AR TR A LR
(C)FF 2 FHLF SBT3 LR34 GELEMES S EBR 4 £ 44
11 % & 12 7 d = Ltk #7872 APICTA Awards ° 123+ /F 82 (7 3p B 7

DR Y BEFALARIE RN 2N EL TR(F LR
F) HFERAEFRPFRF L2544
304 10548 10548 248

Z S%DEMO



http://www.apicta.tw/
https://innoserve.tca.org.tw/

(1) 34~ 4K AKE

(2) 10 ~ 482 &/ 3%

(3) 10 A 48P %134

(4) 2 &= 483K & 4747
(m)EgRAFL2 T LHIPFH O 24
’)%%ﬂﬁﬁﬁw35%%““WEMNWM&Q$%@%%@ﬁﬁwﬁgw
EEEAR R S S SAE L R 4SSk

NP ESAFTLA

(Z)e=g s i ApRE P REA TR O B3 LR B R AR poRTa
(=)=~ R
(1) 2L zgw] - ﬂ "”f")f?; SAREEPRGE S I E R S ?‘a"}%}aﬁii‘f{ﬁf]‘—,”i’ ok PRI
W F %A Consumer (HC-C)
. Bt B o
§ : LS = BE
par aes F e £137  Technology & Innovation 60%
25%
Unigueness # Hidon Trend Setting, creativity 40%
# b Z g4 Market Share & Potential 60%
B
25% | 7 OE B TAHN /W
Market Potential OB FRHIEE R 40%
Business & Financial Model/Strategy
LY % &7 & User Requirements 50%
. ey . 25%
Functionalities and Features Ap % 22 3 i M Compatibility & Interoperability | 50%
8 B N FE R Content & Standard 60%
Quality & Application of 25% | A SR TR B R R
40%
Technology Product Stability & Reliability ’




A+ 3 FR 7% Inclusions & Community Services (HC-IC)

=0 e Bt s
¥ g = — ﬁi
W H e £]37  Technology & Innovation 40%
25%
Uniqueness | it Trend Setting, creativity 60%
~REdeRE ¥ % M Accessibility & Reach 50%
Value to Community & 30% | % fed B
. 50%
Society at large Transparency & Impact on Quality of Life ’
i % % F & User Requirement 50%
o B g
25% BT T C tibility &
Functionalities and Features “|ER _‘_ 1% Compatibility 50%
Interoperability
2 i px 4R Content & Standards 60%
Quality & Application of 20% | A HAE T R -G R
40%
Technology Product Stability & Reliability °
1 ¥&?* Industrial (HC-I)
&g
EE IS |
SO Bt Bt e
Ty F & £]137  Technology & Innovation 60%
30%

Uniqueness C g ot Trend Setting, creativity 40%
I W} &4 Market Share & Potential 60%
20% | 7 OE P FRN/ Woek
Market Potential T # M ﬁ—_} /ﬁ\_ v 40%

Business and Financial Model/Strategy

% 3 F & User Requirement 50%
P Ed

30% FPPEEIEMEC tibilit

Functionalities and Features ©|REE 1% Compatibility 50%

&Interoperability
2 i nE AR Content & Standards 60%
Quality & Application of 20% | 2 AR T R rG i R

40%

Technology

Product Stability & Reliability

10




7# ¥ JR7% Business Services (HC-BS)

A #t Bt e

; e - e

W H 22 £137  Technology & Innovation 60%
25%

Uniqueness . -2 ot Trend Setting, creativity 40%
3 # F g4 Market Share & Potential 60%
20% | B OEEMBREGY/ W
Market Potential “ R REHBES S 40%

Business and Financial Model/Strategy
% 3 F & User Requirement 50%
SR =
25% FlRrEIEEC tibilit
Functionalities and Features ©|HEE 1% Compatibility 50%
&Interoperability
2 noE 2R Content & Standards 60%
Quality & Application of 30% | A AR T R IE R
40%
Technology Product Stability & Reliability °
FCRHE 2 % JR33 Public Sector & Government (HC-PSG)
]
e =
=4 Bt B i
Ty F & £]137  Technology & Innovation 60%
25%
Uniqueness C g ot Trend Setting, creativity 40%
¥ % |+ Accessibility & Reach 50%
30% | il F M Ard BT R RS
Value to Public/ Government o | LBl W%ﬁ, F 50%
Transparency & Impact on Quality of Life
% 3 F & User Requirement 50%
P Ed
25% FHEIEMC tibilit
Functionalities and Features ©|EE 1% Compatibility 50%
&Interoperability
2 i nE AR Content & Standards 60%
Quality & Application of 20% | A HfEE R IE R
40%

Technology

Product Stability & Reliability

11




OEEY URLLENE FAE LS &
2 4 ¥F %] Students’ Project (HC-S)
=5 gt B o
¥ v - = *Ej:
prarTaey F s *  Technology Application 50%
, 15% [ _
Uniqueness £1#7 Innovation 50%
B AR fR TR fF 4
_ 50%
P44 Understanding of the Problem to be Solved
15%
Proof of Concept ’ 512z 4
. . . 50%
Understanding of Business Environment
LY i % & 7 & User Requirements 50%
- 15% [
Functionalities and Features 40 % 21 3 i 1 Compatibility & Interoperability | g5go
&L n % 24 Content & Standard 60%
Quality & Application of 30% | A SRR R B GER
40%
Technology Product Stability & Reliability
fj 4% % 4 Organization of Presentation 50%
i3 £ Z s * Presentation | 25% o
&% #c 4 Enquiries 50%

12




(3) BaEw|(F EH):

REIEE

B35 R

#74]% ¥ Start-Up of the Year (CC-SU)

2 b Bt B e
¥ L = #E
BERS 2 ¥ £ Funding 50%
. ] 30%
Business Model and Financials 1F (T 4.HC Scalability of Operation 50%
% = Z = # 4] Quality/ Type of Clients 50%
_ 15%
Client Reach W % B Satisfaction 50%
PEA eI i@ (T4 Scalability of Operation 50%
Execution- Team Composition | 20%
_Implementation E#« 7 1 Team Composition 50%
BFT AR Z = ¥ 5 F Quality of Customer Base 50%
10%
Investment Viability I H-#+ Market Share / Potential 50%
SR PR E M AR
. 50%
picE=go A0y 259 Market Entry Barrier/IPR
Unique Selling Proposition G (S U S
50%
Competitive Advantage & Differentiation °
3 213 & Research and Development Project of the Year (CC-RD)
T
2T HE ¢ M .
pIE-Rs F i £137 Technology & Innovation 60%
30%
Uniqueness * e -2t Trend Setting, creativity 40%
B 2 e o ¥ ¥+ Commercial Potential 50%
- 30%
Proof of Concept i# A Pilot Trial 50%
¥ i B4 Functionalities A7 F User Requirements 50%
20%
and Features ° 40 % ¥2 3 i 1 Compatibility & Interoperability | g5go
N E B R % Content & Standard 60%
S B2 HOE R * Quality &
20% AR T R B
Application of Technology o | A SRR TR g 2 g R o 20%
Product Stability & Reliability

13




(4) I sg=(7 EHE)

S VANNEEE 0 LS T L

+ #cdp & * Big Data Analytics (CT-BDA)

=0 Bt B o
T = #E
AR L
. . . 60%
e Solution architecture and/or platform design
. 30% ) .
Security ﬁ 7% R
. ) 40%
Compliance/Adherence to security standards
Adraed (¢ TEBEE S FEZEREEIRN)
£l Process of data mining, algorithm used & results | 50%
s
30% | management
Creativity
TER L FE
- . . 50%
Elements of Predictive & Prescriptive Analytics
R
e Proof of how solution will scale and adopt to 50%
S
20% | business needs
Scale
e
] 50%
Seamless Data & Process Integration
A FIEE
. 60%
Demonstrate Compliance to Industry Standards
e —
20% | &% = > e b4
Openness Integrability
Integration of third party solutions to enhance 40%

and/or monitor

14




A1 ER?T Artificial Intelligence (CT-Al)

=0 Bt Bt o
T = #E
e ok
. . i 60%
e Solution architecture and/or platform design
S it 30% ﬁ'””‘}_*&”
ecurity | TE AR
. v ) 40%
Compliance/Adherence to security standards
fEA-a 4
Solving or enhancing processes, capabilities and 50%
213 efficiencies
- 30% | , N
Creativity Hhkprp ANgY S
Methodologies used in producing results, self- 50%
learning
 ERES
Proof of how solution will scale and adopt to 50%
ot business needs
20% N 20 = W .
Scale PRI HFEETEF R
Ease of deployment and productivity & 50%
Integration for business use
. 60%
Demonstrate Compliance to Industry Standards
B A -
20% | &% = B gL S
Openness Integrability
Integration of third party solutions to enhance 40%

and/or monitor

15




P B3 RE* Internet of Things (CT-10T)

=0 gt B o
C B _ L
EET L
. . . 60%
Z > Solution architecture and/or platform design
S it 30% ﬁ"" AR
ecurity | TE AR
. il . 40%
Compliance/Adherence to security standards
5 4
0,
bl Purpose & Ease of Use >0%
| &
- 30% | »xF 2 BE
Creativity . .
Area of deployment for efficiencies and 50%
advantage points
R
Proof of how solution will scale and adopt to 50%
HH business needs
20% -
Scale PRAAIELEER E B
Ease of deployment and productivity & 50%
Integration for business use
& AFIRE
) 60%
Demonstrate Compliance to Industry Standards
BT
20% | 2% = 3 e b 4
Openness Integrability
Integration of third party solutions to enhance 40%

and/or monitor

16




=

- ICTA

IR szt

(- )ERTH > EEFA LB ZBF(ER LGNS O B~ AR
FRw ~ B2 N EIEE FEN A &K FHEEE) 0 R 54 2022 & & Kd K
#riu 82 (7 2. 2022 APICTA Awards » & & %4 £ il A 4 2B F 1 o

(Z)5FEH2 A ST SE P5E 22 7 GRS R LB g

Sl A 2 1

(- )BS85 F R R LB FE LRRL FH? 525 LR L7
FH Ry B TE S EEE

(=) 5 F T&p wﬁﬁB'ﬂﬁ~éﬁﬁ‘ﬁﬂﬁ%‘*Mﬁ‘%?ﬁ‘@‘?ﬁi
f,éﬁ?‘}éé—*ﬁ»ﬁc’ TR FE A2 A,#»,J,\g\ ‘jmi‘\uilp&\p‘”']gf
g;ﬂ "ﬁﬁ;‘ ,@;/\A-}, ) 9@%&)@%9@%% rz\—rﬁwpa N AL L
i R JBEAFEIFRINATERE o 40 RS R J FFBGEZE B
LpEET

(Z)FR 55T 23 2R B PR T v A 2N
T orEBFR Y EFFTRID AN ERTE o

(w)sfeqipied > FHAMAECZHGFE Ch@\SFRFEGR MR Y
A ERG 2FEEAA AFAAGRE LA é%ﬁr*ﬁ%mmm
Awards & % ~ B~ B R~ B 7 BA OB P HERBA T o LR B

~a

£ o

(F)i3E P2 HEFHE > ANSFEFE - RLFE ST L LR
T SEF AP A L AP ST P @R E S eIl )
AFEES R ZBAFTR e WL RZHMPPEMIEL > BB £
FEL R EAF 2 BATR

( )u*%fﬁ?*fﬁ%ﬁ’*"@]%%\ﬁ FRfEd B A
DES FI}—}-%’,‘ BAFH o eI BAFRT F
B4 ‘ﬁ?’“*L%u”“K% R s

(M) FFBBERINAIERE AR Efﬁ’i’ﬁ%\r&“ Jis o Eﬁ]rwm@’,
?%&%*{{—?Eiizﬁ)—)\_lao

(1)~ EEZ BFL s iy 02 {7H > 2748 ~ 24 -4t 2
PRFEPHRES T XML VEE 2 {FH R F Y E B2
£ o

o

17



=

* API
¥ BT AFON LARL o EFF o AEE 22 HTH
ﬁé/%?*é?i‘?“b W2 prag > 2 @242 o FFEE AR

FE o RAPRE AR W;P#PT’@ﬁﬂWU@ﬁﬁT?w?%E

(L-)2gam - HAECEIMEE WSR2 kA 2 FEEAREL T2

-4
|

Iv 7

\ -~

> o

(L) 4872 PHIE2 Flda (e A Foodphip 5 0 8 F A3 T 7 0 B kAN
AT AyFE 2 REFE FFT Bz ] TEY T4 (e d5iEd 2
e Bd s LR Brr) o I kB E sk (www.apictatw) 2 2 5 R dE o
Z) AERBRFR T MBS R =000 % APICTA F 4
(www.apicta.org) > FF EPR ZBUET ER> 5 H o

(Lw) ~& B F& COVID-19(F% i " )4 B2 288 4yl Aotk 2
ARIAE I ER BT B GRFR BB AEFIEEZEY T4 (S 42

Bz Eie B E o~ [ RT~ BeT) o IR GER sk (www.aapictatw) & 2 5 i

W

(C)REFEE: S TRFEREDE

(- )BTt (02) 2577-4249 #845 X | 4v ~ #221 #%.] 4p
(= )e-mail : apicta.tw@image.tca.org.tw

(Z)B%n 1105 47 L% AMUERZ 2503 1

18


mailto:apicta.tw@image.tca.org.tw

